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Abstract 
 

Consumer behavior research is the logical investigation of the cycles consumers use to choose, secure, utilize and 

discard items and administrations that fulfill their requirements. Information on consumer behavior 

straightforwardly influences advertising procedure. This is a direct result of the showcasing idea, i.e., the possibility 

that organizations exist to fulfill client needs. Firms can fulfill those necessities just to the degree that they 

comprehend their clients. Therefore, showcasing systems should join information on consumer behavior into each 

aspect of an essential advertising plan. To buy is to buy. To shop is to visit business foundations for review or 

acquisition of products. Hence shopping is a component of client behavior in buying. A client submitting a request 

via phone is buying, not shopping. The main of the study is to identify the Consumers’ Reasons to Prefer Organized 

Retail Shop with age, Educational Qualification, Monthly Income, and Source of Information and so on and analysis 

the consumer behavior with respect to organized retail sector and changes in consumer shopping behavior. 
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1. INTRODUCTION 

Consumer behavior is the investigation of how individuals purchase, what they purchase, when they purchase and 

why they purchase. It mixes components from brain science, social science, socio brain science, humanities and 

financial aspects. It endeavors to comprehend the purchaser dynamic interaction, both exclusively and in gatherings. 

It contemplates attributes of individual consumers, for example, socioeconomics, psychographics, and behavioral 

factors trying to comprehend individuals' needs. It likewise attempts to evaluate impacts on the consumer from 

gatherings, for example, family, companions, reference gatherings, and society as a rule. Burp and Belch (2007) 

characterize consumer behavior as the cycle and exercises individuals participate in while looking for, choosing, 

buying, utilizing, assessing, and discarding items and administrations in order to fulfill their requirements and wants.  

The investigation of consumer behavior helps firms and associations improve their promoting techniques by 

understanding issues, for example,,  

 The brain science of how consumers think, feel, reason, and select between various other options (e.g., 

brands, items);  

 The brain science of how the consumer is affected by their current circumstance (e.g., culture, family, signs, 

media);  

 The behavior of consumers while shopping or settling on other promoting choices;  

 Limitations in consumer information or data handling capacities impact choices and showcasing result;  

 How consumer inspiration and choice systems contrast between items that vary in their degree of significance 

or interest that they involve for the consumer; and  

 How advertisers can adjust and improve their promoting efforts and showcasing techniques to all the more 

successfully arrive at the consumer. 
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The word retail is gotten from the French word retailer, which intends to remove a piece or to break mass. In this 

manner, a retailer might be characterized, as a seller or dealer who sells products in little amounts. Retail is the last 

phase of any financial movement. Retail possesses a significant spot on the planet economy. While trying to 

comprehend the extent of the term retail, different meaning of the term has been analyzed. "Retailing incorporates 

all the exercises associated with offering merchandise or administration to the last consumers for individual, non-

business use". In light of past research directed by numerous researchers before, Indian market has been viewed as 

fifth biggest liked retail objective universally. The area is encountering outstanding development, with retail 

advancement occurring in significant urban communities and metros, yet additionally in Tier-II and Tier-III urban 

communities. Solid financial development, changing segment profile, expanding expendable salaries, changing 

consumer tastes and inclinations are different elements driving development in the coordinated retail market in 

India. India had the most elevated number of retail outlets per million individuals. The different significant retail 

designs in India incorporate Departmental stores, Hypermarkets, Supermarkets/corner shops, Specialty stores and 

Cash and convey stores.  

Based on data gathered from broadcasting News, the Government of India has acquainted changes with draw in 

foreign direct investment (FDI) and to support financial backer assessment. Government has affirmed 51 percent 

FDI in multi-brand retail and expanded FDI breaking point to 100 percent (from 51 percent) in single brand retail. In 

market potential, subsequently, Indian market has positioned in seventh (after United States, China, Canada, UK, 

Brazil and Germany). 

2. LITERATURE REVIEW 

Pandey, Dr. (2020) This far reaching research paper centers upon the rudiments and certain significant structure 

squares of retail marketing as a control. The paper expects to discover and break down subjects, for example, seeing 

how new retail arranges have taken a flood in our nation, profoundly understanding the Indian retailing industry, 

perceiving the different goes up against that our coordinated retail area is confronting, distinguishing and examining 

the different effective techniques of coordinated retailers up until this point, understanding the different consumer 

tendencies in ASEAN economies and how their retail markets are developing, retail advancement the executives, 

faces and openings that lie for the retailing area in India. What's more, the paper additionally endeavors to determine 

and break down a few others components of retail marketing. 

Dr. Sunil Kakkar (2020) The examination chiefly centered around the survey of accessible literary works for the 

research thought and issues recognized, on the advancement of retail exercises, arranging and systems of retail 

exercises and business, models and hypotheses of progress in retail exercises, elements of retailing and behavior of 

consumers related with buying of merchandise and ventures with explicit reference to Indian consumers. The 

investigation presumed that ascribes like picture, organization and format of the retail store, tidiness, lighting, music, 

aroma, data illustrations in the retail store, offices offered to consumers and after deal administration of the retail 

store are the primary elements prompting outline buying behavior of consumers. 

Pathak, Ganesh (2020) In India, the principal instance of COVID-19 was accounted for on 30 th January 2020. 

After that for the following one and half months implies by the third seven day stretch of March, forceful contact 

following and control estimates kept the numbers negligible my anxiety offices. Notwithstanding, by the third seven 

day stretch of March, it got obvious to specialists that the flare-up was entering the outstanding stage and Prime 

Minister of India Mr. Narendra Modi has declared lockdown for 21 days. After this declaration, everybody was 

alarm and moved towards shopping for fundamental merchandise. In view of some explanation, it has been seen that 

consumer behavior is changed between this lockdown because of different reasons. Present research features the 

adjustment in consumer behavior while choosing retailers during the lockdown. The current examination was done 

in the long stretch of July 2020 methods after the declaration of the principal period of opening in Maharashtra. 

Information were gathered from the western piece of Maharashtra and the majority of the examples are from Pune 

and Satara District. The researcher has utilized Google structure for information assortment. After the analysis, it is 

discovered that some consumer has changed their inclination while choosing retailers for shopping of fundamental 

products. 

Mehta, Seema & Saxena (2020) A basic circumstance pushes human behavior towards various bearings for certain 

parts of behavior being unavoidable. Coronavirus pandemic is definitely not a typical emergency, and to control the 

spread of infection different measures were taken including total and afterward incomplete lockdown. Since all 

components of the economy are unpredictably interrelated with general wellbeing measures and lockdown, this 



Vol-4 Issue-1 2018               IJARIIE-ISSN(O)-2395-4396 
  

13895 www.ijariie.com 1291 

brought about financial insecurities of the countries implying towards change in market elements. In each market, 

consumers are the drivers of the market seriousness, development and financial incorporation. With financial 

insecurity, consumers are additionally encountering a change in behavior, however the amount of change 

experienced during the emergency will support is an inquiry. This article takes a gander at the consumer behavior 

during COVID-19 emergency and in the ensuing lockdown time frame when the world stopped for in excess of a 

fourth of a year. Further, the article endeavors to weave through the labyrinth of writing accessible about consumer 

behavior in typical occasions and in emergency times, reinforces it with the fast appraisal reports winnowed out by 

the distinctive counseling associations during lockdown stage, proves the equivalent with direct telling and retelling 

of encounters by consumers and experts with marketing foundation to raise a theory of the pandemic influencing a 

change in perspective from consumer realism to consumer mysticism.  

Ali, Bayad (2020) With the expanding entrance of the web, web based shopping has gotten omnipresent with 

installments and conveyances made simple. In addition, attributable to COVID-19, internet shopping has gotten 

much more appealing, thinking about the limited conditions. This examination researches the conceivable 

relationship of COVID-19 to consumer buying behaviors of electronic strong merchandise in Iraq with a particular 

spotlight on understanding consumer variations to the connected limitations. This examination inspects surviving 

writing and auxiliary deals information from Samsung, the biggest consumer electronic tough products organization 

in Iraq, to show how the pandemic may have urged Iraqi consumers to accept innovation, as implied by the flood in 

online purchases. A few markets have thought that it was hard to adjust to internet shopping, in spite of the 

pandemic adversely influencing physical deals around the world. Nonetheless, many are adjusting through 

development and speculation. By and large, COVID-19 may have made Iraqi consumers embrace innovation and 

adjust their ways of life to the confined conditions. 

Sood, Sapna (2020) The objective of this paper is to survey the current writing on the effect of COVID-19 on 

consumer behavior in India-to assess the advancement of work that has been made to date. Various diary archives 

were checked and 12 companion inspected diary articles from various orders were audited. Key credits of each 

paper were recorded, and a substance analysis was done. A writing study indicated that very little scholastic 

substance has been distributed on the effect as the pandemic has been genuinely new, worldwide. Majority of the 

researches that are distributed is by the business specialists. By assessing a wide assortment of writing on a 

moderately novel and convenient point, this research offers a brief outline of consumer behavior during the hours of 

COVID-19. This data will help industry professionals and academicians in adjusting to the new change in the 

behavior of the consumers. The scholastic meaning of this research is to expand and propel ebb and flow research 

and to make up for the shortfall in writing. The functional meaning of this examination can be critical and 

persuasive for all enterprises. In industry, understanding the consumer behavior is a need for some organizations. 

Associations can go through this research for accompanying thoughts regarding how to best objective the consumers 

in the hours of COVID-19 spread. It is the main paper to survey the current writing straightforwardly on the impact 

of COVID-19 on the consumer behavior, in India. 

Sheth, Jagdish (2020) The COVID-19 pandemic and the lockdown and social removing commands have upset the 

consumer propensities for buying just as shopping. Consumers are figuring out how to ad lib and learn new 

propensities. For instance, consumers can't go to the store, so the store comes to home. While consumers return to 

old propensities, all things considered, they will be adjusted by new guidelines and techniques in the manner 

consumers shop and buy products and administrations. New propensities will likewise arise by innovation 

progresses, changing socioeconomics and creative ways consumers have figured out how to adapt to obscuring the 

work, relaxation, and training limits. 

Yang, Zhi & Van Quang (2020) In the time of the data correspondence innovation with the advancement of 

electronic business, consumers can buy nearly everything anyplace and whenever. Probably the best advantage of 

internet business has been the comfort and the huge options which consumers get on the web. Notwithstanding, 

some significant issues exist that obstruct consumers from exchange on the web. These issues have pulled in the 

consideration of many marketing researchers lately. In this research, the creators center around the effect of 

consumers' morals view of e-retailer on their purchase expectation and fulfillment. The creators likewise attempt to 

explain the parts of trust and responsibility in the relationship of morals on consumers purchase choice and 

fulfillment in light of their significance in internet business yet additionally the privation in the research of past 

investigations. The information gathered from a study of 390 online consumers in Vietnam. Results uncover that 
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there are critical connections between online retailers' morals and consumers' purchase aim and fulfillment through 

the intercession of trust and responsibility. 

3. CONSUMER BEHAVIOR 

Consumer behavior research is the logical investigation of the cycles consumers use to choose, secure, utilize and 

discard items and administrations that fulfill their requirements. Information on consumer behavior 

straightforwardly influences advertising procedure. This is a direct result of the showcasing idea, i.e., the possibility 

that organizations exist to fulfill client needs. Firms can fulfill those necessities just to the degree that they 

comprehend their clients. Therefore, showcasing systems should join information on consumer behavior into each 

aspect of an essential advertising plan. The human behavior is perplexing, full of contentions and inconsistencies 

and does not shock advertising academicians just as practioners. There is a broad acknowledgment that consumer 

behavior is the way to contemporary promoting achievement. Consumer behavior has been legitimized in promoting 

for it gives the applied structure and key deduction for completing effective division of business sectors.  

Lalitha. A, et al., 2008 referenced in an examination that varieties in client resembles and hate, the intellectual 

development and inspiration drive them to act in different manners in buying dress' items. Individual may not act 

similarly consistently, clients act reliably. Islam Md. Mazedul, et al., 2014 tried to classify the clients in underneath 

bunches as per their purchasing behavior. 

 A propensity – decided gathering of brand faithful consumers who will in general be happy with the item or 

brand last bought.  

 A cost – psychological gathering of consumers who choose chiefly upon the premise of cost or economy 

correlation.  

 Group of clients who stress on items quality like plan, style, crude materials and so forth  

 Group of clients who purchase items being pulled in on tasteful and practical properties of those items.  

 An intellectual gathering of consumers who are touchy to normal cases.  

 A drive gathering of consumers who purchase based on actual allure and are generally unfeeling toward 

brand name.  

 A gathering of passionate reactors who react to item images and are intensely influenced by pictures.  

 A gathering of new consumers who haven't yet settled the mental elements of their behavior. 

Factors Affecting Consumer Buying Behaviour 

As per Angel, James F., Kollat, David T. what's more, Blackwell, Roger D., (1968) Consumer buying behavior is 

affected by the accompanying three main considerations:  

 Social Factors: Social elements allude to powers that others apply and which influence consumers' buy 

behavior. These social elements can incorporate culture and subculture, jobs and family, social class and 

reference gatherings.  

 Mental Factors: These are inner to an individual and create powers inside that impact her/his buy behavior. 

The significant powers incorporate intentions, insight, learning, mentality and character.  

 Individual Factors: These incorporate those viewpoints that are novel to an individual and impact buy 

behavior. These elements incorporate segment elements, way of life, and situational factors. 
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4. RETAIL MARKET  

Retail is additionally the automobile by which makers market the finished products of theirs. For instance, a freshly 

made automobile is going to be taken to an automobile lot to promote. A furniture developer is going to sell the 

products of her to a retailer which will, in turn, offer those products. Simply because access to clients is the sole 

method to promote a completed device, makers seem to promote the products of theirs straight to retailers rather 

than using an intermediary. 

 

Figure1: Retail Sector 

You are able to decide to utilize an intermediary such as distributors as well as wholesale suppliers. These 

businesses are going to gather items from all around the planet repackage them and send them to retail stores. The 

advantage of the middleman technique is you do not need to invest time sourcing. The wholesaler or perhaps 

distributor does this- Positive Many Meanings- for you. 

Retailing is actually a set of tasks done in offering the goods as well as services straight to the end users. The goods 

as well as services offered to the individuals are intended for the private use of theirs and not for resale or maybe 

business actions. Retailing is actually the final task conducted in the chain of merchandise division. 

In principle, retailing is actually a company activity which involves the sales of services & goods to a lot of 

consumer spread with a big region. However, there are various kinds of retailing. A lot of the types continue 

emerging based on the comfort of the retailers and also the customers. 

In towns that are big, retailing is actually organized and usually performed through shops and automated vending 

devices. Nevertheless, in the countryside areas, the retailing of goods plus services is actually conducted from the 

standard pattern of exhibiting the goods in the mobile van, carts and on footpaths. 

5. EVOLUTION OF RETAIL MARKET IN INDIA 

At the outset there were just Kirana stores (called Mom and Pop Stores), the Friendly Neighborhood stores selling 

each day needs. During the 1980s producer's retail chains like DCM, Gwalior Suiting, Bombay Dying, Calico, Titan 

and soon began showing up in metro urban areas and modest communities. Multi brand retailers came into the 

image during the 1990s. In the food and Fast Moving Consumer Goods (FMCG) areas retailers like Food world, 

Subhiksha, Nilgiris are a portion of the models. In music section Planet M, Music world and in books Crossword 

and Fountainhead are some others. Shopping Centers started to be set up from 1995 onwards. A one of a kind model 

was the foundation of edge unregulated economies in Kerala state. The thousand year’s year saw the development of 

general stores and hyper markets. Presently large players like Future Group (Kishor Biyani), Reliance Industries, 
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Bharti WalMart, Tatas Super stores, Hindustan Unilever, Indian Tobaco Company are going into the coordinated 

retail portion. The huge global retail fat cats are standing ready as the present FDI rules don't permit them to possess 

retail outlets in the country. Walmart is trying things out by agreeing to give back end and calculated help to Bharti 

for foundation of retail affixes so as to read the market for future section when the FDI rules change and to set up a 

spine production network.  

The drivers for the developing retail blast are many. The expanding buying force of the Great Indian Middle Class is 

the significant purpose behind retail surge that is being seen. Energizing this reality is the changing demography of 

the Indian people. The level of youngsters in the nation is expanding. It predicts well for the retail business as it is 

the youngsters who buy more than the old. Again the level of ladies consumer in the populace is demonstrating an 

increment. This again is uplifting news for the retail market as broad insights that ladies are more devoted shoppers 

contrasted with men society. The spread of the visual media is contributing its strength in spreading perceivability of 

different consumer products to the public which elevate their yearnings to burn-through more and to shop in more 

friendly and lavish climate. The expanding number of twofold pay family who has more discretionary cashflow is 

another contributing component for this Phenomenon.  

Present day retailing gives an ideal shopping experience through consumer inclination analysis, incredible 

atmosphere and decision of product. Evolving ways of life, solid pay development and positive socioeconomics are 

the drivers for the quick development of this area. Rising pay level, instruction, acknowledgment of brilliant and 

MasterCard’s and worldwide openness affect the Indian consumer's shopping propensities. Effect of the variables 

like accessibility of most loved brands, societal position, buying behavior during limits, impact of loved ones over 

the coordinated retail and sloppy retail the principle objective of this research is to know the consumer insight 

towards coordinated retail and chaotic retail while shopping. 

6. RETAIL SCENARIO IN INDIA  

As FICCI report says (2012), the Indian retail area represents more than 20% of the nation's gross domestic product 

(GDP) and contributes 8% to add up to work. A considerable lot of the enormous retailers have forayed into the on-

line mode absent a lot of achievement. This unmistakably shows the immense hole between the retail arrangement 

among India and other created nations. As portrayed by Gupta (2012), with the changing retail situation the 

consumers will undoubtedly look past customary retail stores towards coordinated outlets might be for certain 

reservations. Coordinated retailing, missing in generally provincial and humble communities of India in 2010, 

alludes to exchanging exercises attempted by authorized retailers, that is, the individuals who are enrolled for deals 

charge, annual duty, and so on These incorporate the traded on an open market supermarkets, corporate sponsored 

hypermarkets and retail chains, and furthermore the exclusive huge retail organizations. Majority of the Indian 

Consumer who are more engaged towards retail buy, is in the hands on Unorganized retailers when contrasted with 

Organized Retail chain, however the youthful age populace which are in their mid-30's which are viewed as the 

most expected fragment to vanquish the Indian markets should be taken consideration by the new worldwide 

retailers. 

Unorganized retail format  

Unorganized retail trade ventures, we mean each one of those neighborhood kirana and general shops, family 

oversaw – Own Account exchange undertakings (Mom-Pop shops), enlisted under the Shops and Establishment Act 

(s), regulated by the nearby specialists. The other of retailers incorporate little shops, for example, minuscule staple 

and vegetable shops run from a room of a house, booths (frequently selling an assortment of things, similar to little 

toothpaste tubes, tooth brushes, cleansers, pockets of cleanser, and so on), way-side merchants, and pushcarts 

working with no licenses. As clarified by Kalyanasundaram (2012), most Indian shopping happens in open markets 

or a large number of little, autonomous basic food item and retail shops. Shoppers commonly remain outside the 

retail shop, request what they need, and can't pick or analyze a product from the rack. Admittance to the rack or 

product stockpiling region is restricted. The chaotic retail shops regularly offer no after-deals backing or 

administration. At long last, most exchanges at chaotic retail shops are finished with money, with all deals being 

conclusive. 
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Organized retail format  

The principal classification retailers involve merchants who have legitimate authorizations or licenses to attempt the 

movement, are enlisted with deals charge/VAT, and so on Such undertakings are supermarkets; hypermarkets, retail 

chains, and furthermore the exclusive huge retail businesses. Following are the sort of coordinated retail design 

present in India. Coordinated retailers are starting estimates, for example, following of consumer behavior and 

consumer dedication projects to hold their market share. Huge improvement has been occurring in metropolitan 

regions as coordinated retailing like Mega stores or Malls, in southern pieces of the country especially in Bangalore, 

Chennai and Hyderabad, just as New Delhi and Mumbai in the North. It is normal that the level II urban 

communities would require an additional five years to ingest current retailing openings. 

Online buyers (e – retailers)  

As referenced in India Internet viewpoint (2013), India presently has third biggest Internet populace on the planet 

with around 150 million Internet clients after China (at 575m) and the US (at 275m). At 150 million all out Internet 

clients, the Internet infiltration in India stays at 12 percent versus 43 percent in China and 80% in the US. India's 

retail area has gone through a few innovation advancements to empower retailers to build proficiency, improve 

client assistance and become more serious. Online deals represented less than 1 percent of all retail deals in India in 

2012, despite the fact that countless different online retailers exist. Boston Consulting Group (2012) assessed that 

the retail deals were $ 471 billion with 7 percent share for the coordinated retail ($ 34 billion) in 2011. It likewise 

shows that by 2020 the size of the coordinated retail to be near $ 260 billion with an infiltration of 21 percent. 

Industry gauges propose that 56% of the country's online shoppers came from level II urban communities and towns 

in 2012.As per Eroglua, Machleitb and Davis (2001), the retail market is hard to foresee, consumers are advancing, 

and retailers are extending tasks, further driving the requirement for IT appropriation. The consumer perspective, 

web based shopping offers comfort, esteem and epicurean utilization prospects. CRM, Supply Chain, Payment 

Solutions and Security are the key drivers that are viewed by any e retailers to give the viable utilization of their 

online administrations. 

Present Scenario of Retail Industry in Global Market 

Retail Sector has assumed a significant part in the advancement of economy everywhere on the world. The effect of 

retail industry in the monetary turn of events and GDP can be seen in created nations like USA, UK, Mexico, 

Thailand and all the more as of late china, the retail area intensely contributed in the improvement of economies of 

nations notwithstanding that nation like Singapore, Malaysia, Hong Kong, Sri Lanka, and Dubai. Retail is 

additionally viewed as the second-biggest industry. Consequently, Retail is an extremely fundamental industry for 

improvement and development of any country. As indicated by Deloittee Global Power of Retailing (2016) 4 

exploring the new computerized partition report the best 10 Retailer of the world are from created nations like U.S, 

U.K, France, and Germany. 

7. CONCLUSION 

In the current examination, the researcher has broken down the adjustments in consumer shopping behavior, changes 

in organized retail sector and restrictions of organized retail sector with the assistance of primary and secondary 

data. In spite of the fact that the Study is bound to Mumbai City, the proposals offered could end up being helpful in 

comparative conditions winning in different urban communities in Maharashtra and in India as well. This part plans 

to give a diagram of the exact endeavors, regarding at what degree the fluctuated targets of the current examination 

have been cultivated and whether the theories are end up being valid. The motivation behind this research needs to 

distinguish the adjustments in consumer shopping behavior by recognizing consumer behavior and featuring 

changes in organized retail sector. This part manages results of the investigation and proposes proposals for healing 

measures.  
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